
Work Package 5 
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MS 2 
 

MS 3 
 

MS 4 
 

MS 5 
 

MS 6 
 

- statistics on 
women’s 
export/import 
business 
contacts  
- investigation 
of databases 
that support 
business 
contacts, and 
projects on 
business 
internationali-
sation 
- study of the 
present 
situation and 
needs to 
internationali-
se/obstacles 
preventing 
women to 
internationali-
se 
- list of fairs 
of importance 
- survey of 
women 
entrepreneurs 
interested in 
internationalis 

- joint strategy 
and Action 
Plan 
- network 
building 
nationally and 
internationally 
- contacts and 
co-operation 
with Women’s 
business 
organisations 
and women 
networks and 
with 
international 
fairs and 
seminars 
- groups of 
entrepreneurs 
selected as 
pilots to 
internationalis
e 
- 
internationalis
ation model 
building starts  
 

-implementing 
the Action 
Plans 
- model 
building 
continues 
- improving 
skills to 
internationalis
e 
- training in e-
marketing 
- participation 
in national 
seminars  
- participating 
of women 
entrepreneurs 
in fairs and in 
study tours 
etc. 
connecting 
people 
 

-implementing 
the Action 
Plan in each 
country and 
cross-
countrywise 
- model 
building 
continues and 
are put to a 
wider use 
- special 
attention to e-
marketing 
- improving 
skills to 
internationalis
e and facilitate 
for women 
entrepreneurs 
to meet over 
internationally 
 

- spreading 
experiences 
on models to 
internationalis
e 
- co-operation 
ideas and 
information 
on study tours 
and fairs at the 
FEM-website 
- training in e-
marketing 
- women 
entrepreneurs 
from different 
countries 
presented on 
the website 
- 50 women in 
each country 
using the web 
in order to 
create 
business 
contacts 

- summing up 
experiences in 
order to prepare 
the final report 
- final report 
with 
recommendatio
ns for the future 
concerning 
women business 
internationali-
sation 
 


